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 COVID-19 posed challenging times for business 
across the globe and the lubricant business line was no 
exception. With the implementation of the lockdown that 
started from 20th March, sales and allied support 
functions have faced tremendous challenges to meet 
their targets. We witnessed a period of forming new sales 
and operations strategies to give us better sales and 
controlled costs.
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TPPL recently participated in the 
Quarter Innovation challenge, 
open to all affiliates of the TOTAL 
Group. Affiliates can participate in 
the competition by sending their 
realized projects through the 
innovation custodian of the 
respective affiliate. TPPL sent 

their entries to Singapore for further submission to Paris, to 
participate in the BuildInn challenge. TPPL submitted 2 
projects:

• Racing towards Equality – Women in Action at Retail Sites
• Bonjour to your Home – TPPL & Foodpanda partnership 

The latter was shortlisted for submission, and with 12 
participating countries, from the APMO region, and 30 project 
submissions, it is our pleasure to announce that the TPPL & 
Foodpanda partnership project, “Bonjour to your Home” won 
the 2020 Quarter two BuildInn Special Edition competition. This 
is a testament to TPPL’s commitment to innovation. 

Winning the BuildInn
Quarter Challenge 



“WHAT DO YOU LIKE BEST ABOUT TOTAL PARCO?” came as a 
key question with the launch of the I LIKE TOTAL PARCO 
campaign on 15th July 2020, dedicated to Employees, 
Business Partners and TPPL families paying their gratitude to 
the company for standing strong for over two decades and 
overcoming challenges of an unprecedented nature but never 
letting the momentum of work progress down. The key to the 
success of the company over the years has come through its 
strong Corporate Brand reputation and the ability of its 
workforce to deliver with Passion, Motivation and Perseverance 
and adaptability in an ever-evolving environment.

The year 2020 and the adversity it has brought has led the TPPL 
family to stand together and recognize the great contributions 
of the company over the past many years and the eagerness of 
all to take forward the company known for its strong ethical 
values and commitment to the customers for a sustainable 
business operation. Bearing this in mind, the idea of getting 
customized t-shirts developed for stakeholders on the theme of 
I LIKE TOTAL PARCO came as the best idea for individuals and 
their families to recognize the standing of the company against 
all odds from the effects of COVID-19;  global economic 
meltdown to the fuel supply crisis in the country.

The enthusiasm shown by the participants in getting their 
pictures and testimonials recorded across the country to 
respond to the key question was a highlight in itself with 
celebrations at selected stations across the country with the I 
LIKE TOTAL PARCO messages visible through the display of 
t-shirts. A personalized greeting card was attached to each 
t-shirt packing box with a motivational message by the CEO of 
Total PARCO Mr. Mehmet Celepoglu on rallying the troops to 
bring back momentum through the spirit of recognition on the 
celebrations linked to the I LIKE TOTAL PARCO theme.

The buildup to the event inspired a touching gesture with Ms. 
Naila Malick-VP Corporate through a collaboration with her 
daughters and TPPL staff member Mr. Salik Wajih (Area 
Manager Projects & Maintenance) developing a jingle for the 
event to show a unique commitment of generations in love for 
the Total PARCO brand to unite the TPPL family to achieve 
greater laurels in the days to come. A montage production was 
rolled out in sequel to the key activities linked to the program, 
now being played on digital mediums with the emotive jingle in 
the background!

“I LIKE TOTAL PARCO”
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Days of Recognition



World Environment Day (WED) is celebrated on 
5th June every year since 1974. This year, TPPL 
celebrated it along with all other affiliates of the 
TOTAL Group. The Group announced its 
ambition to achieve carbon neutrality (Net Zero) 
by 2050 for all its worldwide activities, from 
production to its energy products used by 
customers. In line with this ambition, TPPL’s 
theme for the 2020 World Environment Day 
(WED) was “Reducing CO2 emissions”. A 
webinar was arranged by the HSEQ department 
for the TPPL staff. The CEO of TPPL Mr. Mehmet 
Celepoglu highlighted the importance of this 
day and shared TPPL’s ambitions particularly for 
the management of energy efficiency practices 
and to specifically meet the Group’s objective of 
reduction in CO2 emissions. An online WED 
game was also played during the webinar in 
which best practices at service stations to 
reduce CO2 emissions were identified and 
methods to improve were discussed. More than 
270 staff members attended the Live 
Chat/Webinar.

Total PARCO is proud 
to announce its 
newest partnership 
with one of the leading 
mobile food delivery 
marketplaces in the 
country, Foodpanda. 
Together, they present 
to you, ”Bonjour to 
your home”. The Shop 
Food and Services 

(SFS) Team at Total PARCO has done a remarkable job at 
facilitating their customers and making them feel at ease 
during the COVID-19 crisis. For customers to utilize this service, 
they must visit Foodpanda (via app or website), go to the 
‘shops’ section, select the closest Bonjour Shop to their 
location and place their orders. This facility is available at 
selected retail stations in Lahore, and will further spread 
nationwide in the coming months! To order, download the 
Foodpanda app or visit https://www.foodpanda.pk/.

World Environment Day
Celebration at TPPL 

Bonjour to your Home 
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In its mission to reinvent 
communication, Total 
PARCO initiated hosting 
live chats for employees 
with the CEO Mr. Mehmet 
Celepoglu, on a plethora 
of issues surrounding 
TPPL. This was an 
opportunity for the 

employees to connect directly with the CEO and pose questions 
and concerns, all of which were answered promptly during the 
Live Chats. A total of 17+ live meetings took place over a 
course of 20+ hours, with more than 2500 participants from 
across Pakistan. The CEO encouraged employees to keep their 
energy levels high at all times, take ownership and work 
together, maintain regular contact amongst each other 
(especially during work from home), prioritize projects and 
focus on quick wins along with bringing the company’s 
momentum to its normal state. These initiatives help pull TPPL 
through times of crisis as a single team.  
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Transforming Communication
through the Live Chats 

The Corporate team yet again launched an insightful quiz on 
the Intranet, this time themed around the various Global Press 
Releases posted on the Intranet. To no surprise, the employees 
participated enthusiastically and though several individuals 
were able to answer all questions correctly, the three fastest 
entries were declared the winners and given leatherback 
diaries as prizes.

We are pleased to announce the winners of the quiz; a tie 
between three of our colleagues.

Mr. Syed Umer Ali - Manager Production Lubricants Port Qasim
Mr. Waqar Ahmed Mangi - Area Manager Lubricants Sukkur
Mr. Assad Ahmed Farooqi - Manager Credit Finance Karachi

Despite a fall in COVID-19 cases, it is still pertinent to stay 
vigilant and comply with the guidelines. The HSEQ department, 
in addition to the awareness sessions, launched an online 
COVID-19 Quiz for the employees of TPPL. The quiz received an 
overwhelming response from TPPL employees with 31 
employees answering all the questions correctly. Therefore, the 
winners were determined through a lucky draw facilitated by 
the CEO Mr. Mehmet Celepoglu. It is our pleasure to announce 
the winners of the quiz:     

Mr. Muhammad Ishfaq 
- Quality Control Executive Shikarpur Terminal
Mr. Muhammad Raza 
- Senior Area Manager DS Lubricants Faisalabad
Mr. Muhammad Imran Zia 
- Special Projects Lahore Head Office  

Congratulations to all the winners on doing an excellent job!

The Press Releases and
COVID-19 Quiz



TOTAL PARCO Launches
New Lubricant Packaging
for Its Blockbuster and
Drivetrain Ranges
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understanding of its valued customers and trade partners.

Despite the challenges posed by COVID-19, TPPL was able to 
meet project launch timelines due to the dedication of the 
project team and also in part as a consequence of working with 
highly professional packaging partners. All of TPPL’s 
high-quality packaging partners were selected through a 
rigorous tendering process based on guidelines provided by 
TOTAL’s global procurement team and validated by TPPL’s 
management. During the critical phases of implementation, the 
company was able to leverage the expertise of the packaging 
partners to deliver the project right on time, with even the 
minutest details, well catered to. 

The launch of the new packaging is fully supported with 
extensive Techno-commercial trainings, designed for the 
internal teams to fully equip them with the knowledge of the 
new range and packaging features. Illustrative brochures are 
designed for customers followed by a well-created digital 
campaign that was rolled out on social media. The response 
coming from the customers and the overall market is highly 
positive and the new packaging is earning great praise from 
various stakeholders.



As one of our blockbuster brands, TOTAL Excellium always 
takes center stage in our marketing strategy vis-à-vis our fuel 
commodities. The fuel team at TPPL has constantly strived to 
make Excellium the market leader in Hi-Octane fuel. Our efforts 
in this regard were vindicated when TOTAL Excellium managed 
to take up the highest portion of the market share in 
comparison to major competitors for the month of June 2020.
This was an immense achievement, especially in an 
environment, when the past few months have been hit by the 
COVID pandemic.
It was imperative to also provide support to customers with 
high-quality fuel on great offers, which is why a promotion was 
designed in which the core qualifier was the purchase of a set 
volume of Excellium.
Customers were included in a lucky draw on the purchase of 10 
liters of Excellium. Weekly winners were announced with a 
plethora of exciting prizes on offer from LED television sets, to 
air conditioners, mobile phones, tablets and much more! An 
essential part of making this promotion a success was our 
dedicated forecourt staff, which was responsible for convincing 
customers to purchase Excellium. The attendants were 
incentivized by cash prizes against the number of sales they 
made, and this opportunity was presented to attendants from 
across three regions. The following stations saw great 
commitment from the attendants to sell Excellium:

Faisalabad Region:
• Babu CNG Private limited
• Mian Petroleum
• Speedway Filling Station
• Safron Filling station
• Sangam Filling Station
• Shehroz Filling Station
• Nagina Filling Station
• Ch. Hakim Ali & CO
• Ittefaq Filling Station
• Faisal Petroleum

Karachi Region: 
• Al-Ayaan Filling Station 
• Sameer's Filling Station
• Shujaat Filling Station
• Sayyara Service Station
• Rex Service Station
• Salsabil Service Station
• Lavender Filling Station
• Burraq Filling Station
• Sana Service Station

EXCELLIUM MOMENT
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       I have been working for Total PARCO 
for over 12 years and over the years, TPPL 
has always supported us and facilitated us. 
During the COVID Crisis, TPPL has assisted 
us by providing masks, gloves and 
sanitizers which we use thoroughly. We 
were recently rewarded for selling 
Excellium to our customers and this has 

really uplifted our spirits and has encouraged us to perform 
better. We are always trying our best to provide quality service 
to customers no matter what the circumstances are. I would 
urge all of you to not be scared of the current COVID Crisis, but 
fight it with resilience.

Know Our Fuel Attendants

Muhammad Ahsan
Sahiwal Filling Station 

        I have been working here for more 
than 6 years. I usually work at the 
Excellium dispenser but if a car comes for 
HI-SUPER, I inform them of the benefits of 
Excellium and encourage them to use that 
instead. I try to maximize the sales of 
Excellium and, as a result of my efforts, I 

have been rewarded by TPPL. This has proven to be very 
encouraging for me and has motivated me to put in more 
energy into selling our products.

Faisal
Red Clay Filling Station

• Aftab Service Station
• Al-Saeed Service Station
• Al-Karim Service Station

Islamabad Region:
• Hussain Gas Station
• Asar & Malik Enterprises
• Khattak Sons Private Limited
• B.K.Elahi & Sons
• Sarmad Petroleum
• Capital Filling Station
• Gold Flower Filling Station

Two of the recipients of the cash prize incentive expressed how 
encouraging the idea was:



Action! Is Total Foundation’s global employee volunteer 
program. It has been launched in 30 countries and continues to 
grow. To contribute to this solidarity program, TPPL 
enthusiastically launched this program in the 2nd Quarter of 
2020. As the next step towards community engagement and 
support, TPPL aims to contribute to the development of 
communities where it operates, alongside its partners with a 
special focus on youth, in four priority areas i.e. road safety, 
forests and climate, youth inclusion and education and cultural 
dialogue and heritage. 

With an overwhelming response from employees and collective 
participation of more than 200 employees in the sessions, TPPL 
achieved this unique milestone of having the launch managed 
in an online mode as a best practice on business continuity 
during the COVID situation. The webinars were followed by the 
launch of employee surveys to have them pitch in their ideas to 
increase the database for selecting suitable partners in the 
regions to make the project more sustainable. In the first phase, 
TPPL intends to have the program rolled out in the cities of 
Lahore, Karachi and Islamabad based on the enthusiastic 
response of the employees through the Q&A sessions managed 
during the webinars.

ACTION! Employee
Volunteer Program 
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13. 

TOTAL PARCO’S EMPLOYEE VOLUNTEER PROGRAM

#Thats Total Too

LET’S MAKE A DIFFERENCE
IT’S TIME TO TAKE

*
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As we all know, digital technology 
promises to be a game changer 
for all segments, be it a product, project or the service 
industries. Total PARCO Pakistan Limited is working constantly 
to empower its partners by equipping and facilitating them with 
the right innovative tools. At this point in time, building the B2B 
Ecosystem digitally is our key goal.

Companies have started to digitize their methods and 
processes. The more digitally mature a company is, the better 
its performance is on two key indicators: growing network and 
revenue growth. We take pride in offering our customers the 
highest standards. TPPL has recently introduced the SMART 
TANK technology. A system that smartly monitors the tank level, 
eliminating all the hassles attached to the traditional method. 
SMART TANK includes two sensors; one is installed inside the 
tank and the other on the outer side. The sensor installed inside 
the tank detects the level, produces the information and directs 
it to the outer sensor. The sensor installed at the outer side 
generates a message and notifies you with the tank level in real 
time.

The introduction of the technology helps our customers move 
away from the conventional practices of gauging fuel levels in 
tanks, where a person used the dipstick method to manually 
check tank levels, whereas smart tanks help give live reports to 
multiple people, increase visibility of fuel consumption and 
identify leakages.
 

Where’s My Truck?
Total PARCO Pakistan Limited believes in empowering its B2B 
partners to drive their growth. Over the next decade, one of the 
most prominent aspects of digital transformation will be the 
creation of vast, interconnected ecosystems enabled by 
industrial B2B platforms.

TPPL believes in safely delivering clean and reliable energy to 
its partners in the most convenient manner and establishing 
itself as the most efficient and able partner. By focusing on 
consistent growth and performance and to develop mobility as 
a service, TPPL would like to take this opportunity to introduce 
its newly operational service ‘WHERE’S MY TRUCK’ which will 
digitize the traditional process completely. 

WHERE’S MY TRUCK, a user-friendly service enables users to 
track their fuel delivery movement, departing from the depot till 
it reaches the retail station. Hence giving users an opportunity 
to directly monitor the order status with minimum dependency 
on company representatives. 

Moreover, it will enable you to prepare for the reception of the 
products (offloading / decantation) in advance. Through the 
unique tracking web link sent on the user’s designated mobile 
number, they will be notified of several aspects against their 
order. It includes instant information relating to order number, 
dispatched product type & quantity, vehicle’s updated location 
after every 10 minutes and several more. 

Digital Projects  
Smart Tanks

“Where’s My Truck”

“Where’s My Truck”

Where’s My Truck?



If you would like to subscribe to the upcoming editions of the publication via e-mail instead
of in a hard copy format, or provide your feedback on the content please let us know on the

following email address: communications@totalparco.com.pk

Latest New Image Filling stations including, “Qari Brothers Filling Station”, “Miran Buksh Filling Station”,
“OWN Filling Station”, “Omer Filling Station”, “Ali Oil Traders”, “Karimi Autos”, “Zainab Filling Station” and “Gillani Filling Station” 

inaugurated at different locations across the country

communications@totalparco.com.pk
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